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We’ve been powering payments innovation for 20+ years

22

Launched our Payment 
Facilitator E nablement 
platform

Pioneered online 
payments  in the early 
days  of  the web Launched our S DK  for 

in-s tore and mobile 
E MV  card payments

Launched C loud API
for eas y E MV  and 
contactles s  integrations

NMI acquired US AePay 
to expand omnichannel 
payment of fering

Creditcall joined NMI. 
Launched full commerce 
enablement platform

Certified the world’s first 
E MV  K ernel for s elf -
s ervice payment devices

Launched the world’s 
f irs t E MV  chip card 
s olution for mobile

Released P2PE encrypted solution 
for the s elf -s ervice vertical

Added support 
for Apple Pay 
and Google Pay

Francis co Partners  and Great H ill  Partner 
inves ted in NMI. Added s upport for over
3 0 E MV  payment devices

Pas s ed $ 1.2B  in 
trans action volume

2000 2003 2010 2011 2013 2015 2016 2017 2018 2019 2020 2021 2022 2023

NMI acquired S phere’s  C ommercial Divis ion 
s trengthening ris k  underwriting, ris k
management and create merchant accounts

NMI acquired IRIS CRM
to s treamline merchant 
management and onboarding

NMI acquired AE X  enhancing our 
merchant s ign-up of fering to inc lude 
underwriting and ris k  monitoring
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Processing Overview 



Payment Processing Overview
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Merchant processing allows a business to securely accept payment transactions through 
cus tomers ' credit cards , debit cards , or NF C /R F ID-enabled devices .

Online
Think “Add to 

Cart”

Card Present
S wipe and Chip in 

P ers on

Mobile
On-the-go 

Trans actions

MOTO
K ey E ntered over 

the P hone



● Low Processing Rates
● Multiple Payment Acceptance Solutions
● 24/7/365 Customer Service
● Highly Secure Processing

Already have an acquiring relationship
● Diversification of your business and revenue with multiple acquirers
● Easily add or subtract processors with NMI Payments leveraging the NMI 

Gateway. 
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Top Merchant Types and MCC Codes



● Transportation - Commuter 
Passenger eg: Ferries, Bus, Rail

● Transportation - Ambulance Srv
● Retail - Motor Vehicle
● Education
● Non-profits
● Associations
● Computer Network/IT -

conditional
● Government - some conditions
● Retail - RVs, Motorcycles, etc -

some conditions
● Consulting, PR firms
● Detective, Security firms
● Insurance, Real Estate
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Criteria by Merchant Industry

● Contractors (Trades)
e.g.: General/HVAC/Electrical

● Transportation Railroads
● Transportation Taxis/Limos
● Trsp- Marinas/Supplies/Service
● Transportation - Tolls
● Retail - most with exceptions
● Clothing, Household & Utilities -

most with exceptions
● Repair Shops
● Auto Retail/Services/EV 

Charging/Parking
● Entertainment & Events - most 

with exceptions
● Food & Beverages
● Charitable Social Service

T ier

1

Who is the best fit now and will be a better fit soon

T ier

2
Ideal Merchants Good MerchantsRestaurants

Counter Service • 
Fine Dining • Cafés

Automotive
Repair Shops • Car 
Washes • Detailing

Salons
Barber • Hair 
Stylist • Nail Techs

Contractors
General • HVAC • 
Electrical  • Roofing
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Prohibited Merchant Types
Animal Breeding • Brokers • B uyer’s  C lubs  / M embers hip C lubs • C NP  Tech (C omputer S upport, Maintenance, S eo) • C heck C as hing And 

P ayment F acilitating S ervices  • C ontes ts  • C redit C ard P rotection • C redit C ouns eling, C redit R es toration • C redit R epair Agencies  • 

C urrency, C ommodity E xchange, Money Trans f er B us ines s es  • C rypto C urrency • Debt C ons olidation • Direct  M ark eting - S ubs cription 

M erchants • Drug P araphernalia • eC as h • eC igarettes • E xtended W arranty C ompanies  • F inancial  C ompanies  (Inves tment F irms , 

F inancial  A dvis ors , T ax  P lanning, B rok ers ) • F oreclos ure P rotection /Guarantee /As s is tance • F reight F orwarders • Gambling 

(Includes  Gaming w/ C as h P rizes ) • Get R ich Quick S chemes  • H erbal  S mok ing B lends  A nd H erbal  Incens e • Inbound Telemarketing 

W ith An Up-S ell • Inf omercial • International Matchmaking Or Dating • Internet G aming • Inves tment P rograms  Or Opportunities  • Non-

F inancial Ins titution Loans  (S hort-Term, H igh Apr Loans , F inancing, Loan Modif ications , C ar P ayments ) • Long Dis tance And Teles ervices  • 

Mail Order B rides  • M arijuana Dis pens aries  • Mas s age P arlors  (If  On R ubmaps .C om) • M erchants  Of fering F ree G if ts , Incentives  Or 

E nticements  Or R ebates  • M erchants  Of fering P rizes , S weeps tak es  Or C ontes ts  A s  A n Inducement T o P urchas e A  P roduct 

Or S ervice • Members hips  Or S ubs criptions  • Modeling Agencies  • Mortgage R eduction S ervices  • Multi-Level Marketing B us ines s  • 

Nutraceuticals  (Unique Lotions , P otions , S pecialty S upplemtents , E tc) • Lotteries  • Online And/Or Non-F ace-To-F ace P harmacy Or 

P harmacy R ef erral • Online A nd/Or N on-F ace-T o-F ace T obacco S ales  • Outbound Telemarketing • P enny Auctions /Online Auctions  • 

P repaid P hone C ards , P hone S ervices  A nd C ell  P hones  • P rograms  On H ow To Apply F or Low-Interes t C redit C ards  • Quas i-C as h • 

R ebate-B as ed B us ines s es  • R eputational R is k Merchants  (F ormer Maf ia H itmen, K nown/C onvicted C riminals ) • S ports  F orecas ting/Odds  

M ak ing • S peculative Inves ting (C oins , Medals , S tones ) • S weeps takes  • T V  S treaming B ox es  • T ick et A gencies  • T imes hare 

P rograms  • Toples s  B ars /C lubs  • T ravel  (A irl ines , C ruis e L ines , T ravel  A gencies , V acation R entals , C ar R entals , T our 

Operators , A nd T ravel  C lubs ) • Up-S ell Merchants  • Noire or other video tape rental s ervices  • Direct  M ark eting - Inbound 

T eles ervices  M erchant and other s imilar s ervices (not a comprehensive list)



How to Approach A Business Owner 

"Hi there! I’m [Your Name], and I’m an Independent Business Owner with ACN — a global company making 
a big impact on es s ential bus ines s  s ervices , helping s ave cos ts  where it really matters . I’m pretty 
conf ident in what we can do. S o much s o, I’m willing to wager a $ 25 0 V is a Gif t C ard that our af f iliated 
company, NMI, can s ignif icantly lower your payment proces s ing f ees . H ow about we take a quick 5 -minute 
chat to explore how we can make this  work f or you? ”
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“Most of my clients have seen increases in their credit card processing fees 
lately; have you noticed this as well?”

“When was the last time you received a no cost, no obligation Cost Comparison? NMI will explain your 
current pos ition and s how you how much you could be s aving!”

"Visa and MasterCard periodically adjust their rates in specific categories. Have you had a chance to 
check your recent merchant statements for any rate increases?"



Service

Dedicated Sales and Service: 
knowledgeable and 

responsive

Product

Variety of product solutions 
for any environment; with a 
simple transition process

Company

Committed to your success: 
ACN’s partner within the 
payments space; group 
buying power

Key Selling points
NMI Payments | Overview

Price

Cons ultative approach; 
trans parent and competitive 

pric ing

Security



How to Submit your Leads



Submitting a Lead
NMI Payments | Overview

Step 1: Access the NMI site via your 
personal website where you click “Explore 

your Options” & “Send us your Lead”

Step 2: Fill out the online form with as 
much information as possible

Step 3: Attach their recent credit card 
processing statement



Why Do We Ask For Statements?
NMI Payments | Overview



Process for Onboarding Merchants
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An automated email is sent 
to merchant with the 

Merchant Agreement. 
Agreement is signed, 
returned and sent to 

Underwriting

Partner’s Microsite Lead 
form is completed by 

merchant

Underwriting approves, 
sends to the Merchant 

Boarding Team (MBT) for 
TSYS boarding 

MBT coordinates with 
PLM for training and 
Gateway boarding

Partner confirms PCI 
Compliance and Aperia 
access with merchant. 

Merchant begins 
transacting
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